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Geo-processing information about 1,9  
million companies to assess risks and 
opportunities in business development

Graydon is a recognized financial and business 
information service provider in the Netherlands. 
Graydon delivers valuable credit risk and business 
sector information to companies. This information, 
crossed with market trends and development paths, 
helps companies plan the future with realistic insights 
on the opportunities and risks associated to their 
markets. 

HippoLine provides Graydon with a business market 
tool based on QlikView enriched with GeoQlik. 
GeoQlik adds the spatial dimension to their BI tool 
that delivers high-value, macro and meso-economic 
geo-analyses to Graydon’s customers. 

Graydon Nederland

Activity: Credit, market and business information specialist. 

Graydon Nederland B.V. provides companies with information in the 

areas of finance, credit management, credit risk and compliance and 

marketing intelligence. Graydon owns and processes 130 databases 

with information about 90+ million companies in 100 countries. 

Graydon has almost 500 employees. www.graydon.nl

Geography: The Netherlands, with branches in Belgium and the 

United Kingdom . 

Challenges: Provide companies with clear insights on where 

they stand and what their market opportunities and risks lie. 

                               

HippoLine B.V. is a well-known and established BI expert in the 

Netherlands, with a large experience in Decisional and Geo-

Decisional implementation projects. HippoLine B.V. is both a Qlik and 

a GeoQlik Reseller Partner. www.hippoline.nl

GeoQlik, the only true professional mapping component for QlikView 

and Qlik Sense, is developed by Business Geografic, a French 

software editor specializing in GIS and Geo-Business Intelligence. 

Business Geografic is a Qlik Technology Partner. www.geoqlik.com - 

www.business-geografic.com
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Background

Graydon was founded in the 
Netherlands in 1862. Today, Graydon 
offers a comprehensive network of 
offices and partners in Amsterdam (the 
Nertherlands), London  (the United 
Kingdom) and Antwerp (Belgium).

Graydon’s vision and philosophy aim at 
delivering the very relevant information to 
companies, in order to help them make 
reliable risk management decisions 
on businesses worldwide. ‘Open in 
business’ is Graydon’s brand slogan to 
claim their conviction that transparency 
helps create business opportunities and 
favor healthy and trustworthy business 
relationships between companies. 

Graydon’s vision is not just on paper. 
Graydon translates it into practice on a 
day-to-day basis and this is how they 
came to implement their web business 
market tool based on QlikView enriched 
with GeoQlik. This tool, offering both 
macro and meso-economic insights, 
is fully in line with Graydon’s brand 
promise.

BenefitsSolution

HippoLine accepted the challenge and 
implemented a custom tool based on both 
QlikView and GeoQlik. This business market 
tool offers a 24/7 online access to Graydon’s 
centralized information about the 1.9 million 
companies established in the Netherlands. 
Marijn Boerman, BI Expert Consultant at 
HippoLine: ‘The tool we created for Graydon’s 
customers is easy to use, versatile, efficient. It 
is an invitation to geo-explore data by oneself, 
with no GIS expertize required; this is a very 
new approach to data discovery in Graydon’s 
range of services’.

According to Graydon, the powerful mapping 
display modes coming with GeoQlik are the 
icing on the cake for their customers. Richard 
Ates: ‘Our tool offers a global dashboard with 7 
tabs containing various thematical applications 
about start-up companies, bankrupts, market 
trends, etc. One of the key advantages of our 
tool is its ability to push the power of geo-
analytics right in our customers’ hands and to 
deliver them with deep geo-analyses based 
on very big volumes of data ... as a web self-
service!’. 

Indeed, Graydon’s customers just need 
to select companies with common 
characteristics to start and compare their 
financial performances for instance. The 
BI cartographic dashboard refreshes 
automatically when changing their selections 
or filtering information according to 
business sectors, company characteristics, 
geographical criteria, etc. They get 
immediate, outstanding answers to their 
questions on the market structure and the 
competition strenghts by zooming in and out 
directly on dynamic, interactive maps. 

Challenges

Richard Ates, Product Manager at 
Graydon, introduces: ‘Before, data 
used to be hard and expensive to obtain. 
Though many companies still call for 
traditional trading reports today, in order 
to increase their growth and drive their 
expansion, there’s been a significant 
change recently. Indeed, we noticed an 
increasing demand for swift, accurate, 
detailed market information from our 
customers and prospective customers. 
We knew we were able to fulfil this need to 
help them gain flexibility on their markets. 
We also believed that the very useful way 
to fulfil this need was to enable them to 
find this information by themselves, on a 
self-service principle’.

Graydon asked for HippoLine’s help 
to implement a web-based business 
market tool for their customers. Richard 
Ates: ‘We wished to offer our customers a 
powerful, intuitive analytical tool that would 
enable them to play with their own data as 
well as ours, to plot the data on interactive 
maps and to help them geo-discover  
economic trends, benchmark and perform 
company analyses by themselves’. 

The challenge was also a gamble, since 
no one had ever tried to create an online, 
self-service BI tool based on extensive 
data about all companies established in 
the Netherlands before. 

Graydon’s business market tool tells the Dutch 
companies’ stories and outlines their strengths 
and weaknesses while providing high-value 
mapping insights for Graydon’s customers. 
The geo-analytical, interactive display modes 
coming with GeoQlik are the little touch that 
make the big difference for Graydon customers, 
who access Graydon’s whole database to geo-
analyse trends and geo-compare business 
sectors the easy way. 

Graydon customers can also upload their 
own data into Graydon’s online tool to enrich 
and refine the results even more, for clear 
and precise answers when exploring risk and 
opportunity areas and identifying strategic 
business development tracks. 

Marijn Boerman, who already managed several 
large QlikView + GeoQlik BI projects, concludes 
with a smile when describing HippoLine’s 
customers’ first experience with GeoQlik: 
‘There’s nothing like GeoQlik to make the data 
‘speak’ and reveal phenomena. The jaw-dropping 
sound you can hear when users run GeoQlik for 
the first time demonstrates how much amazed 
they are with what they just discovered thanks 
to GeoQlik. What’s more, the GeoQlik analytical 
maps prove to be efficient tools to memorize and 
communicate on the results of analyses’.

*  *
*

Graydon’s market business tool offers unlimited access to 
their information about Dutch companies, with several types 
of user licenses available.  
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